
Welcome to Get Hired! 
Mini Course – Part Two

How to Begin to Establish your “Digital Footprint”



To start, focus on the “top three” social media sites

•LinkedIn

•Facebook

•Twitter



LinkedIn

• This is your online resume and sales page that works for you 24/7

• Make sure it is complete

• Use keywords in your Professional Headline
• If you are looking for a job as a Project Manager, then you would use “Project 

Manager” as one of the keywords in your headline.

• Write an engaging and powerful summary.  This is where you can shine.  
Troll LinkedIn for examples to give you ideas.  DON’T BE BORING. (Unless, 
of course, your field is super boring.)

• Profile picture should be professionally done, only you and reflective of 
your field.

• Make a video, upload it and introduce yourself!





Facebook
• While mostly known as a purely social network, Facebook is where you can 

really exhibit your personality
• Fully complete your profile – use the same keywords and summary from 

LinkedIn
• Your posts should reflect your personality and enthusiasm for your 

profession.
• “Like” businesses where you would like to work.  By "Liking" them, you can 

get daily updates about their activity. Plus, they will likely post links to 
available job applications.

• Private/Public: Take a thorough look at your privacy settings on Facebook, 
and make sure you know exactly how others view your Timeline. However, 
you should consider setting your work and education info public, enabling 
others to see your professional history.

• Stay updated: Make sure all of your work and education info is up to date 
and reflects your current position and past experience.





Twitter

• Copy your summary and keywords from LinkedIn and Facebook to 
Twitter

• Use a professional photo

• Fully complete all parts of your profile

• Follow and connect with companies that you would like to work with
• Interact with the companies

• As always, keep your tweets fun, interesting and professional
• (Not boring or offensive)






