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Three Super-Duper Examples of Great LinkedIln Summaries
Let’s start with the top of the food chain!

Nicole Williams, LinkedIn’s Official Career Expert:

"Growing up watching my mom hate her job, it didn't take long for me to make the
connection between the job we do and the quality of life we live. Afraid of my mom'’s fate, |
asked anyone willing to answer what they did for a living, where they went to school, what
skills they needed to succeed, and (long before it was appropriate), how much money they
made. | recorded everything | learned in my "Career Journal" and have pretty much loved
the world of work and career — and helping other women achieve their dreams — ever
since.

After working both as a Career Counselor for the Canadian National Institute for the Blind
(learning the technical skill of career development) and as a Sr. Business Consultant with
Service Growth Consultants (where | got a handle on the needs of businesses), | founded
WORKS in 2006 with the help of Michael Loeb, cofounder of Priceline and the Synapse
Group. | had a vision of building a business that not only helps young women create the
careers of their dreams but also supports the companies attempting to recruit and retain
them as employees, as well as the businesses that are interested in providing them
products and services aimed at enriching their lives.

Today, under the WORKS banner, and with an incredible team, I've authored three
bestselling books: "Wildly Sophisticated: A Bold New Attitude for Career Success," "Earn
What You're Worth," and "Girl on Top." I've worked with Fortune 500 companies including
Ford Motor Company, Banana Republic, The Limited, and Proctor & Gamble on hiring,
retention & marketing programs. I've had my career advice covered in national outlets such
as The Wall Street Journal, The New York Times, Marie Claire, TODAY, Good Morning
America & CNN. For the last three years I've been the official spokesperson for Linkedin.
Oh, and I still have my career journal.”

Jill Jacinto, AOL Jobs contributor and associate director of editorial and
communications at WORKS by Nicole Williams:

"I'm curious by nature. | always ask a lot of questions and often have my nose buried in a
newspaper, book or blog. I'm always the first person to say, 'Let's Google it." My curiosity
led me to become a journalism major and from there an on-air reporter. | currently work for
WORKS by Nicole Williams which is a brand that helps young professional women with
their career success. I've also worked very closely with LinkedIn for 3+ years

as Nicole Williams is their official career expert.


http://www.amazon.com/Wildly-Sophisticated-Attitude-Career-Success/dp/0399529470/ref=sr_1_1?s=books&ie=UTF8&qid=1419006256&sr=1-1&keywords=nicole+williams+Wildly+Sophisticated%3A+A+Bold+New+Attitude+for+Career+Success&tag=bisafetynet-20
http://www.amazon.com/Earn-What-Youre-Worth-Career-/dp/0399530630/ref=sr_1_1?s=books&ie=UTF8&qid=1419006208&sr=1-1&keywords=nicole+williams+Earn+What+You%27re+Worth&tag=bisafetynet-20
http://www.amazon.com/Earn-What-Youre-Worth-Career-/dp/0399530630/ref=sr_1_1?s=books&ie=UTF8&qid=1419006208&sr=1-1&keywords=nicole+williams+Earn+What+You%27re+Worth&tag=bisafetynet-20
http://www.amazon.com/Girl-Top-Turning-Dating-Success-ebook/dp/B002NPCLJS/ref=sr_1_1?s=books&ie=UTF8&qid=1419006174&sr=1-1&keywords=nicole+williams+girl+on+top&tag=bisafetynet-20
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Helping young women discover their career dreams via writing, mentoring & profile
makeovers is a passion of mine. Uncovering their desired careers and helping them
succeed is very rewarding. My advice has been featured in Business Insider, Men's Health,
Refinery29, Fox Business, Reuters, & Yahoo! Finance. You can view the full list

at JillJacinto.com.

At WORKS, | wear many hats including pitching Nicole Williams and LinkedIn for media
outlets like the Today Show, Wall Street Journal, and Marie Claire. | help develop career
related segments and story ideas. | also work on Business Development looking for new
and exciting brands to partner with and corporations for Nicole to speak at. Additionally, |
single-handedly manage NicoleWilliams.com and write content for the site and outside
articles. | also plan exciting events for the brand."

Catherine Fisher, director of corporate communications at LinkedIn:

"l learned early on in my career that what motivates me is promoting brands that | truly love.
| can't be an authentic storyteller if | don't actually believe what | am talking about! | have
more than 16 years' experience in corporate communications and | have had a fulfilling
career because | have chosen to work for brands that | find inspiring. | work for LinkedIn
and | love the brand. Why? Because | can share my professional accomplishments, stay in
touch with former colleagues, celebrate the brands | love, and constantly learn.

Working at LinkedIn | get to spend my days doing what | enjoy most, coming up with
creative campaigns that tell the LinkedIn story. One of the highlights of my career at
LinkedIn was working on a campaign called, Bring In Your Parents. It was an idea we
hatched up on the communications team because we all shared a similar experience in that
our parents really had no clue what we do. So we set out to educate parents across the
globe — and it worked. There is nothing more rewarding than coming up with an idea,
having almost every major national outlet talk about it, and more importantly seeing the
impact it made on employees."



